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How of ten have you heard the te rm 
“China Crap”? Most of ten th i s  i s 
coming f rom the dea le rs  o f  major 
OEM’s or  ra ther  Japanese brands 
that  a re s t i l l  t ry ing to d ish out  the 
same rhetor ic  wh i le  fu l ly  embrac ing 
the very th ing they defame.  

We admit  that  there i s  a  lot  o f  junk 
coming out  of  Ch ina,  jus t  l ike there i s  a 
lot  o f  junk coming out  of  any count ry, 
but  th i s  i s  not  the i s sue.  The i ssue i s 
that  Japanese brands want  to defame 
anyth ing be ing manufactured in  Ch ina 
when they a re complete ly  embrac ing 
China themse lves.  Yamaha has 5 fac-
tor ies  in  main land China,  some of  Po-
la r i s ’ s  most  success fu l  mach ines were 
ent i re ly  manufactured and assembled 
in  Ch ina and so i t  goes wi th the oth-
ers .  Jus t  a  l i t t le  b i t  o f  research and 
you’ l l  d i scover  the t ru th. 

Over  70% of  a l l  US consumer goods 
come out  of  Ch ina including the com-
ponents  that  make up 60% of  a l l  our 
motor  veh icles ,  despi te the count ry 
they a re assembled in . 

Th is  i s  a  lud ic rous a rgument anymore. 
As a manufacture r ,  i f  you’ re go ing to 
be compet i t i ve,  you’ re buy ing f rom 
China.  What sets  one product  apar t 
f rom another  i s  not  where i t ’ s  manu-
factured; i t ’ s  how i t ’ s  managed. Ch ina 

i s  capable of  manufactur ing to any 
spec i f icat ion the buyer  requests . 
I t ’ s  t ime that  the Japanese brands 
admit  where the bu lk of  the com-
ponents  for  the i r  mach ines come 
f rom and s top bash ing a count ry 
that  they a re a l l  in  bed wi th. 

The rea l i ty  i s  that  i f  a  manufac-
tu re r  i s  not  doing bus iness  wi th 
Ch ina,  they a re soon going to be 
ly ing on the i r  back wonder ing what 
happened. The focus can no lon-
ger  be where i t  i s  made but  how 
i t  i s  made, and under  what  d i rec-
t ion and management the product 
i s  superv i sed. Anyone who argues 
that ,  “Made in  Ch ina” i s  bad any 
more i s  jus t  p lane ignorant . 

Apple proudly pr in ts  “Made in 
Ch ina” on the back of  the most 
sophis t icated and success fu l  ce l l 
phone ever  made. ( i -Phone) Do 
we see China made a i rp lanes fa l l ing 
out  o f  the sky? And what  about 
the i r  sa te l l i tes  or  nuclear  accom-
pl i shments?  

Before your  sa les  team goes of f  on 
China aga in,  you may want  to d is-
cover  fo r  yourse l f  jus t  how much 
of  your  mach ine comes f rom China 
and then s ta r t  educat ing the publ ic 
on the rea l  d i f fe rence between one 
brand and another .  The company 
and bus iness  model  makes the d i f -
fe rence,  not  where the par ts  come 
f rom. 


